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TO OUR BUYERSTO OUR BUYERS ––
WHY  CEI?WHY  CEI?

1.1. SOLID & REPUTABLE TRACKSOLID & REPUTABLE TRACK--
RECORD AS DEVELOPERRECORD AS DEVELOPER

HAS   THE COMBINE EXPERTISE IN CONSTRUCTION, HAS   THE COMBINE EXPERTISE IN CONSTRUCTION, 
MANUFACTURING, ENGINEERING AND REAL ESTATE MANUFACTURING, ENGINEERING AND REAL ESTATE ––
USING THE LATEST TECHNOLOGY)USING THE LATEST TECHNOLOGY)

ON TIME AND FAST DELIVERY ON TIME AND FAST DELIVERY 
(HULRB Certificate of Completion for previous Projects(HULRB Certificate of Completion for previous Projects))

EXCELLENT CUSTOMER SERVICEEXCELLENT CUSTOMER SERVICE



TO OUR BUYERSTO OUR BUYERS ––
WHY  CEI?WHY  CEI?
2. COMMONWEALTH COMMUNITY 2. COMMONWEALTH COMMUNITY 

IS WELLIS WELL--PLANNED AND PLANNED AND 
RESPONSIBLY MANAGEDRESPONSIBLY MANAGED

COMMONWEALTH IS NOT ONLY BUILDING COMMONWEALTH IS NOT ONLY BUILDING 
HOMES BUT ALSO A COMMUNITYHOMES BUT ALSO A COMMUNITY

COMPLETE BASIC AMENITIES COMPLETE BASIC AMENITIES 



TO OUR BUYERSTO OUR BUYERS ––
WHY  CEI?WHY  CEI?
3.  WORTHY INVESTMENT3.  WORTHY INVESTMENT

PROPERTY VALUE APPRECIATION IS ABOVE PROPERTY VALUE APPRECIATION IS ABOVE 
INDUSTRY STANDARDINDUSTRY STANDARD

PRICING  PRICING  -- A TRULY VALUE FOR MONEY A TRULY VALUE FOR MONEY 
(GOOD RATING FROM VARIOUS FINANCIAL (GOOD RATING FROM VARIOUS FINANCIAL 
INSTITUTIONS, APPRAISALS ARE SOMETIMES >100% OF INSTITUTIONS, APPRAISALS ARE SOMETIMES >100% OF 
SELLING PRICE)SELLING PRICE)



TO OUR BUYERSTO OUR BUYERS ––
WHY  CEI?WHY  CEI?
4.  VALUE4.  VALUE--PACKED PACKED QUALITYQUALITY & & 

TRENDY TRENDY DESIGNDESIGN

SOLID WALLS, SPACE MAXIMIZERS, TRENDY & SOLID WALLS, SPACE MAXIMIZERS, TRENDY & 
FUNCTIONAL DESIGNSFUNCTIONAL DESIGNS

STRUCTURAL  WARRANTY STRUCTURAL  WARRANTY 
( 15 YEARS WARRANTY)( 15 YEARS WARRANTY)



Thank  youThank  you
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TO OUR PARTNERSTO OUR PARTNERS ––
WHY  CEI?WHY  CEI?

1.  EXTENSIVE SALES & 1.  EXTENSIVE SALES & 
MARKETING SUPPORTMARKETING SUPPORT

ONON--SITE MODEL UNITSSITE MODEL UNITS
TRADE EXHIBITS TRADE EXHIBITS –– MANNINGSMANNINGS
SITE TRIPPINGSSITE TRIPPINGS-- FREE TRANSPOFREE TRANSPO
OPENOPEN--HOUSE MANNINGSHOUSE MANNINGS



TO OUR PARTNERSTO OUR PARTNERS ––
WHY  CEI?WHY  CEI?

1.1. EXTENSIVE SALES & EXTENSIVE SALES & 
MARKETING SUPPORT MARKETING SUPPORT 
MARKETING MATERIALSMARKETING MATERIALS
WEB MARKETING & SALES SUPPORTWEB MARKETING & SALES SUPPORT
ADVERTISEMENTS & PR SUPPORTADVERTISEMENTS & PR SUPPORT
INFORMATION BOOTH MANNINGINFORMATION BOOTH MANNING
SALES BLITZ ASSISTANCESALES BLITZ ASSISTANCE



TO OUR PARTNERSTO OUR PARTNERS ––
WHY  CEI?WHY  CEI?
2.  MAINTAINS PROFESSIONAL 2.  MAINTAINS PROFESSIONAL 

INTEGRITYINTEGRITY

ONON--TIME & FAST DELIVERY  TIME & FAST DELIVERY  --
““WHAT YOU PROMISED IS WHAT THEY GETWHAT YOU PROMISED IS WHAT THEY GET””

CUSTOMER SATISFACTION  WARRANTY CUSTOMER SATISFACTION  WARRANTY 



TO OUR PARTNERSTO OUR PARTNERS ––
WHY  CEI?WHY  CEI?
3.  MULTIPLE PRODUCT LINE3.  MULTIPLE PRODUCT LINE

FROM SOCIALIZED&LOW COST  HOUSING ,    FROM SOCIALIZED&LOW COST  HOUSING ,    
MIDDLE TO HIGHMIDDLE TO HIGH--END & CONDOSEND & CONDOS
LEASINGSLEASINGS



TO OUR PARTNERSTO OUR PARTNERS ––
WHY  CEI?WHY  CEI?
4.  COMPETITIVE COMMISSIONS & 4.  COMPETITIVE COMMISSIONS & 

INCENTIVESINCENTIVES

ONON--TIME COMMISSIONS & INCENTIVES       TIME COMMISSIONS & INCENTIVES       
PAYPAY--OUTOUT
REALISTIC  SALES INCENTIVE & REWARDS REALISTIC  SALES INCENTIVE & REWARDS 
PROGRAM* (3PROGRAM* (3--inin--1)1)



TO OUR PARTNERSTO OUR PARTNERS ––
WHY  CEI?WHY  CEI?
5.  TRAINING PROGRAMS5.  TRAINING PROGRAMS

REAL ESTATE 101REAL ESTATE 101
SALESMANSHIP  SEMINARSSALESMANSHIP  SEMINARS
OTHERSOTHERS

* basic internet marketing* basic internet marketing



TO OUR PARTNERSTO OUR PARTNERS ––
WHY  CEI?WHY  CEI?
6.  SALES PARTNERS ASSISTANCE 6.  SALES PARTNERS ASSISTANCE 

PROGRAM*PROGRAM*

jelo1
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““THE GREATEST WARRIOR IS JUST THE GREATEST WARRIOR IS JUST 
AN AVERAGE MAN WHO HAS A AN AVERAGE MAN WHO HAS A 
LASER FOCUSLASER FOCUS…”…”

by   Bruce Leeby   Bruce Lee
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